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Segmentation Policy: Items 
 

0.1 Nomenclature: 
 

Term Definition 
Title The title of the whole run of the periodical 
Volume A set of numbers, usually grouped annually and numbered 

sequentially. 
Number An individual issue. 
Department A division within a number such as correspondence or 

news. 
Item An article or component within a department. 
Wrapper An advertising wrapper that surrounds a number.  It is 

usually paginated separately to distinguish it from the 
paginated letterpress (although not in the case of the 
Leader). 

Volume 
Preliminaries 

It was common practice in the C19th to issue material to 
be bound in with the numbers at the end of the volume.  
These might include a frontispiece and a preface. 

Index It was also common practice to issue an index to the 
volume, to be bound in at the back. 

Masthead The name of the title, usually printed in a fancy typeface. 
Dateline  The strapline that contains information such as volume, 

number, and date. 
 
 These are arranged in a hierarchical structure: 
  
 Edition 
 - Title 
  - Volume #1 
   - Volume Preliminaries 
   - Number #1 
    - wrapper [if present] 
    - number contents 
     - department #1 
      - item #1 
      - item #2 
      - etc… 
     - department #2 
     - department #3 
     - etc… 
   - Number #2 
   - Number #3 
   - Etc… 
   - Index 
  - Volume #2 
  - Etc… 
 
1. 0 Segmentation Policy 
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1.1 Items in the Leader are separated by horizontal lines like this: 
 

 
 1.1.1  Items divided by a horizontal line 
 
 This means these can be used to mark the end of one item and the beginning 
 of the one that follows it.  However, there are a number of different types of 
 horizontal line in the run of the Leader.  For instance, on the opposite page 
 as the above is: 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  
 1.1.2.  Items divided by a double horizontal line   
  
 There are also other examples of line: 
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 1.1.3.  Items divided by other types of line. 
 
 However, the line still divides the items, regardless of its format. 
 
1.2. This is a consistent rule throughout the run of the Leader, and is a better 
 guide than attempting to use headlines.  Although the first example has a 
 headline, and so could be used as a marker, the second does not.  Although 
 the block capitals might be used, the second paragraph also begins with 
 block capitals, even though it is the part of the same item.  Typographical 
 indicators also cause problems when it comes to the advertisements: 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 1.2.1.  Advertisements showing different text sizes, but divided by a horizontal line. 
  
 As the above example shows, advertisements employ a range of different 
 sizes of types, making it impossible to use them to determine where items 
 begin and end.  However, as you can see, a horizontal line divides the 
 advertisements, and so is a much more reliable indicator. 
 
1.3 The only drawback with using horizontal lines to identify where items end is 
 that those items at the top or bottom of the page do not have them.  For 
 instance, figue 1.3.1 gives two examples: the one on the left shows an item 
 that ends at the bottom of the column.  As you can see, there is no line to 
 mark this.  Equally, the example on the right begins an item, and it has no 
 line above it (apart from the line dividing the letterpress from the dateline).   
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 1.3.1.  Items that end at the bottom and begin at the top of a column have no 
 dividing lines. 
 
 In case where an item appears at the top of the page, it is better to use 
 typographical features such as gothic typeface or larger type to signal the 
 beginning of an item.  This is not a problem for advertisements or tables, as 
 they never run from one column to another, so when segmented they will 
 always end at the bottom of a column, and a new item begin at the top of the 
 next column. 
 
 In Manual Editing Option 1, circulated as part of this pilot: 
 
 http://208.42.237.25/Olive/FileCabinet/KC/welcome.htm 
 
 A segmentation policy has been implemented that seems to cope with this 
 problem.  For instance: 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 1.3.2.  Screenshot of Manual Editing 1 showing correct segmentation. 
 
 The item highlighted ends at the bottom of this page.  There is a line above 
 to signal where it starts, but whatever segmentation policy was used to 
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 segment this pilot has realized where this item ends.  The next item, on the 
 following page, has also been segmented correctly: 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 1.3.3.  Screenshot from Manual Editing 1 that shows correct identification of an item at 
 the top of a page. 
 
 In this respect, this segmentation policy works very well.  However, on this 
 page the item in the screenshot below is incorrectly highlighted, and the 
 motto (immediately beneath the image) and the first letter have not been 
 segmented. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 1.3.4  Screenshot from Manual Editing 1 that shows incorrect highlighting,  and does 
 not segment the motto and the first letter. 
 
 Below is a page taken from the pdf documents accompanying this guide.  As 
 you can see, a segmentation policy segmenting items according to horizontal 
 lines would result in the following: 
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 1.1.1 
 1.3.5.  Correct segmentation of this page, according to horizontal lines. 
 
 Notice with the above segmentation we have included the image as well as 
 the text, and have divided items strictly according to the presence of 
 horizontal lines.  We are not sure under what segmentation policy the pilot 
 was segmented, but figure 1.3.6 shows that there are existing strategies for 
 those items that are not indicated by the presence of headlines.  The 
 horizontal line segmentation policy provides a much more accurate 
 segmentation of items, and avoids the problem of what to do with untitled 
 articles.   
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 1.3.6.  Screenshot from Manual Editing Option 1 showing segmentation of item even 
 though it is not distinguished by a headline. 
 
2.0 Important Notes 
 
 It is important for us that segmentation is accurate, and that all content on a 
 page appears in a segment.  Although we need segmentation to provide text 
 strings to appear in the ToC, not all segments need appear there.  For 
 instance, we would like to segment the masthead on the first page, the image 
 in the examples above, and the datelines at the top of every page etc…  All 
 these features need not appear in the ToC, but even if they do, it does not 
 matter.  We intend to use the uncorrected ToC as generated through Olive 
 processing in order to generate an edited ToC for users, so the more things 
 that appear there, the better.  
 
3.0 Priorities 
 
 Our priorities in determining this segmentation policy are (in order of 
 importance): 
 
 1.  Attempt to segment all items on a page. 
 2.  Ensure that each item is in its own segment, and not split into two etc… 
 3.  Ensure that items that run from one column to another, or even from one 
 page to another, are segmented as a single item. 
 
 As mentioned, for the further work we intend to on ncse, it is important that 
 all items – whether articles, large headlines, or other non-textual features – 
 are segmented. 
 
Jim Mussell and Suzanne Paylor. 


